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The value of product attributes 

on frozen whitefish at the retail 

level 



Background and purpose 

• Increasingly producers and retailers introduce seafood products 

with new attributes 

• As a result each product category often contains many products 

with numerous different product attributes 

– Environmentally friendly, healthy, best quality, provenance.. 

• Different attributes have different costs and market values 

– MSC certification has a certain cost but unknown value in 

the marketplace 

– Branding may be very costly 

– Other attributes may be low cost eg. adding a ”low fat” label 

to a low fat product has insignificant costs 

• What is the actual market value of the individual product 

attributes – and in particular sustainability – on seafood? 

• What is the actual presence of eco-labels and sustainability 

claims at the retail level? 
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Research method 

• In-store product and price observations 

• 8 UK chains observed via 8 supermarkets in Glasgow: 

– Asda, Coop, Tesco, M&S, Lidl, Morrisons, Sainsbury’s, 

Waitrose  

• Weekly observation of prices of a range of products: 

• Fresh (fish counter), chilled (pre-packed) and frozen cod, 

haddock, Alaska pollock, salmon, and mackerel 

• Approx 500 products in total (frequent additions and deletions) 

• Photos used to identify attributes & changes over time 

• Started October 2010 for whitefish and mackerel 

• Started October 2011 for salmon 

• Econometric price analysis 

• Description of market presence and dynamics re sustainability 
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Processed form by supermarket 
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Species by supermarket 
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Eco vs No-Eco by supermarket 
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Eco-labels by species 

FFL = Fish for Life, see: http://www.fishforlife.co.uk/ 

FRVF = Forever Food, see: http://www.iglo.com/en-gb/forever-food/homepage/ 
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Planned work (2013) 

• Reveal any price premium for eco-labels  

• What is the value of different eco-labels over time? 

• Changes in the share of eco-labelled products over time 

• MSC, Fish for life, Forever Foods, Icelandic scheme, 

“private” claims (“responsibly sourced”) 

• Identify co-existing attributes & impacts 

• Reveal and describe retailer positioning re eco-labels 

• The mackerel case (with and without MSC - and back again?...) 
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